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The Task Team

• Bangladesh

• Colombia

• Denmark

• Eurostat

• ITU

• UNECE

• UNESCAP

• UNSD

• World Bank
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Advocacy & Communication Strategy

• Overall objective: 

effectively communicate the opportunities and 
challenges of Big Data for official statistics and 
advocate for active engagement and collaboration 
in this area

• Target audiences:
– Primary target audience

– Secondary target audience 

• Outlines key activities and outputs
• Outlines the need for financial resources that are 

not readily available at the moment
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Information videos from DANE

Three potential purposes: 

1. example of advocacy materials; 

2. easy to share materials and ideas; 

3. can be directly reused for advocacy 

purposes.



Statistics Division
http://www.unescap.org/our-work/statistics

Challenges

• Statisticians are not advocacy and 

communication experts 

– Need to engage communication professionals

• Advocacy needs to be directed towards 

owners of big data and policy-makers

– Privacy and partnerships are central to advocacy

• Need concrete examples to communicate

– But there is hardly any examples of use of big data 

in production of official statistics yet


